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Why Synovate Healthcare?
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Oes a, GO/NOGO? 1;j B2

B,B BGB&B) B B1 Qualitative Concept Evaluation
‘4',3 BE§y B BNB? Market Assessment  Proprietary or Syndicated Audits ( Therapy Monitor)

Qualitative Market Sizing Studies Forecasting

f

. ("E BBU {{ BEEBNZ B2

O-lc® BN { BUBBINIBB% ? Pricing Research;
Pricing Studies Various Price Models
Proprietary or Syndicated Audit Forecasting

Brand Equity - Pinpoint ™

% '

O B B ? I " B-B"‘BSBTBQ:B'H'MBBB Y BIS

Qualitative
AAU B'‘BeB®By BRI ™{ ? Multivariate Positioning
Perceptual Maps Brand Equity - Pinpoint ™ Analysis
Salesforce Segmentation Perceptual Maps
‘ Profiling Studies Trade-off / Choice Models
BrandVision ™ Message/Detail Evaluation

ROI Models
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Importance
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B2BfBtBzB ™B-B BLBY B*B,B -xBLBOB)B BNERB

B B1 $50 B.B B B)AIBfBtBzB™B-B2 B1B+B BP+BBL xBU bBDB)B BNEB
B2BfBtBzB™B-B /B2€-bB BNB’B B*B"B~B/B.B B B)AT -BBBU ,B&B)ARINBIB
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High

Medium

Low

Strategic Matrix

(remedy) (enhance) (maintain)
(enhance) (increase salience)
Weak Average Strong
Performance
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PinpointB.BKBMrategic MatrixB1 B+B B)BRU

Brand DB2Ai2€-D B17 B 0 HB.B B B) .BBBU ,B'Al! B"> B-B"BsBrB¢BTB®BkB.B BN

0 C ABrand CB2B B>B,2€B'B-B G HB.*B B Ai2€-b B17B 0 HB.BBB)yo"» B. ™B B+-x
BLBOB)B BN

Brand D Brand C

Standardized Performance Standardized Performance

L]
Good clinical data - . . B Good clinical data
For early stage disease For early stage disease
I High I High
s i 5 A iate Y

m Appropriate Younger m ppropriate Younger

p = Effective in patient type A p " Effective in patient type A

(0] (0]

r . r .

Medium Medium

t t

a a

n = Easytodose = Long term efficacy

n Long term efficacy Easy to dose
¢ R Gl c Appropriate Older
o (60+
e Low e e Low (604)"
Well tolerated ® Ao f i
i . Effective in patient type B Effective in patient type B = o Well tolerated
a Appropriate for patient type B ]
o__Good safety profile Appropriate for patient type B © nGood safety profile
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Segmentation may be based on one or more of an audi  ence’s...

BEHAVIORS NEEDS/ PSYCHOGRAPHICS

ATTITUDES

Once a segmentation solution is devised, Synovate H  ealthcare offers
modular approaches to profiling your targets.... doct ors, patients, etc.
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Thank you. Any guestions?
BfBtBzB™B_BuB,.zZ OB:

++/1 BBB B-
miina.waratani@synovate.com
TelBe «-Bd&)3-5408-3901
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