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Why Synovate Healthcare?Why Synovate Healthcare?

Big enough to deliverBig enough to deliver

Small enough to careSmall enough to care
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BrB‰B”B_BƒB.BKBNBvBkBœB®B•B·BrB¢B®B1B]B’B¨B·B|
HOW DO I MAXIMIZE RESOURCES?

Segmentation may be based on one or more of an audi ence’s…

Once a segmentation solution is devised, Synovate H ealthcare offers 
modular approaches to profiling your targets…. doct ors, patients, etc.

BEHAVIORSBEHAVIORSBEHAVIORS
NEEDS /

ATTITUDES

NEEDS /NEEDS /

ATTITUDESATTITUDES
PSYCHOGRAPHICSPSYCHOGRAPHICSPSYCHOGRAPHICS
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In SummaryIn Summary……
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Thank you.  Any questions?
BfBtBzB™B_BuB„.ž�O
P�:Bú

� +•/1 BBB�B-
� miina.waratani@synovate.com
� TelBè
•-+Bé: 03-5408-3901
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